10 PaintPRQO’s Painter of
the Month:

Murals and More
Franklin, Tennessee

Michael Cooper’s murals
blend whimsy and reality.
What's real and what isn’t?
You be the judge.
by John Strieder
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Reality blends with fantasy
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Among his favorite paints is Acri-Shield, an acrylic exterior
paint from Porter Paints that he uses indoors and out for its
toughness. He also likes Liquitex and Golden artist acrylics.

He 15 also tond of silicate paint, intended for bare MASONry,
comcrete and other porous surfaces. As it dries, it fuses with the
surface in a process called petrification, making it extremely
durable. The traditional European coating still looks new even
on buildings where it was applied a century ago, he SAVE.

A head for business

When Cooper started looking for work as a muralist, he had
no idea where he would find it. “T had such low seli-esteem.”
he says. "1 thought I would be doing cartoons in kid's rooms.”

Instead, his first jobs were commercial — a logo for a
drugstore and a lobby logo, conference room mural and more
work for another company. “Being in the design business, I
knew all these designers and architects,” he says.

While Cooper is primarily a muralist, his business is called
Murals And More for a reason. He will take on marbleizing,
frottage, faux stucco, oxidized copper and other decorative
finishes,

The gig that he calls his strangest to da
was a job painting furniture. He put big
white and dark swooshes on three red sof
for the TV show “American Idol” The sof
are used in the program’s “Red Room,”
designed by show sponsor Coca-Cola.

He makes more money from commercial projects than
resiclential ones because their budgets are often bigger, he says,
And he is not shy about encouraging clients to have more don
and pay more. It will improve the end result, he says. “You don
want to sell a rmural if it's not going to work. I've walked away
from projects and told them, here's a color, paint the wall”

Otften, when he pitches his services to residential clients,
they are expecting the murals they know — the cutesy
cartoms they've seen on other people’s walls. Then they lool
at his portfolio and realize what can be done. “It blows them
away,” he says.

Coaper is an artist, but a businessman in equal measure.
“I'm not controversial by any means,” he says. “What I do s ;
business. I've got people to answer to, My job is to come up
with something fun, something whimsical, But it is 2 busine
I've got to take a ton of things into consideration.”

Murals And More is a one-artist, two-person team. For th
past three years, Mickie Cooper has worked with Michael ful
time. In fact, Mickie Cooper is the sole owner of Murals And
More LLC on paper. This arrangement is intended to help th
company win bids. She is a woman, and one-eighth Cheroke



to boot. “So we are a minority-owned business,” Michael
Cooper says.

He earned a Bachelor of Fine Arts degree from Memphis
State University but never took a business course. He’s had to
pick up that part of the job over the years.

But he makes sure to pass along that knowledge in
workshops at his 3,000-square-foot backyard studio and in
classes at trade shows. He teaches marketing, taxes and
portfolio creation alongside perspective, lighting, shadows
and tools. “I try to cover it all”

Now seems to be a good
time to be a muralist. More Murals And More

towns are commissioning Michael Cooper, artist
public art these days, Cooper  Franklin, Tenn.

says, and cities such as (615) 591-2575
Philadelphia are even www.muralsandmore.com

becoming known for their

murals. “They are using them as tourist attractions,” he says.
“People who go there, that’s what they want to look for. It's a

part of going to the city.”

Cooper ran his own business when he was an interior
designer, too, and expanded beyond cubicle placement into
designing clubs and other entertainment spaces. But even those
jobs were not as colorful as his current gig. “It still wasn’t as
satisfying as what I'm doing now,” he says. “What I'm doing
now, I should have been doing it when I was born.” g



